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Newburg & Company, LLP 
57 River Street, Suite 102
Wellesley, MA 02481

Firm Contact: David Natan
Phone: 781.239.0900
Fax: 781.239.0914
E-mail: dnatan@newburg.com
Web Site: www.newburg.com
Staff Size: Partners: 3 Other Professionals: 17

Client Services:
Accounting; Auditing; Bankruptcy Support Consultation; Business Consulting; Business
Valuation; Compilation and Review; Compliance Audits; Corporate Tax; Divorce
Accounting; Employee Benefit Plans; Estate & Gift Tax Planning; Financial Services;
Forensic Accounting; Individual Tax; Internal Control Systems; International Tax; Litigation
Support Services; Management Advisory Services; Mergers, Acquisitions, Liquidations;
Multi-State Tax Issues; Operational Audits; Personal Financial Planning; Representation
before the IRS & DOR; Small Business Services.

Industry Specializations:
Construction - contractors and associated services; Food Service; Franchises; High Tech;
Manufacturing; Not-for-Profit; Real Estate; Retail/Wholesale; Service Businesses.

Offices in other cities: None

Will you accept interns?  Yes

Firm Description:
Founded in 1984, Newburg & Company, LLP is a distinguished, full-service accounting
firm that provides a wide range of accounting, tax and consulting services.  We strive to
maintain a personalized team approach and assist our individual and business clients as
they face today’s increasingly complex financial environment.

We pride ourselves on our independence, objectivity, professionalism and expertise, in
analyzing our clients’ financial decision-making process.  At Newburg & Company, our
mission is to provide our clients with exceptional & comprehensive financial service and
to become a trusted resource in their pursuits to meet and exceed their financial and
operational goals.
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Novogradac & Company LLP
101 Arch Street, Suite 1000
Boston, MA  02110

Firm Contact: Anthony Grappone
Phone: 617.330.1920
Fax: 617.330.1922
E-mail: tony.grappone@novoco.com
Web Site: www.novoco.com
Staff Size: Partners: 2 Other Professionals: 11

Client Services:
Accounting; Auditing; Business Consulting; Business Valuation; Government Accounting &
Auditing. 
Other Services: Low Income Housing Tax Credit; New Markets Tax Credit; Renewable
Energy Tax Credit.

Industry Specializations:
Construction - contractors and associated services, Not-for-Profit, Real Estate.

Offices in other cities: San Francisco, CA (Main Office); Long Beach, CA; metro
Atlanta, GA; Kansas City, MO; New York, NY; Cleveland, Columbus and Dover, OH;
Portland, OR; Austin, TX; Washington, D.C.

Will you accept interns?  Yes

Firm Description:
Novogradac & Company LLP is a national certified public accounting and consulting firm
headquartered in San Francisco with 12 offices around the country.  The Boston office,
opened in September 2004, expects to grow 30% in size in the coming year.  

The company maintains clients in a broad range of industries with a major emphasis in
the real estate sector, providing publicly and privately held enterprises with a full spec-
trum of audit, tax, valuation, trust and litigation support, and general consulting services.

In 2007 Novogradac & Company LLP was ranked 59th on Accounting Today’s Top 100
Firms list, and 15th in revenue growth, with a 29.7% growth rate.  

We believe our success is based on our ability to hire the most gifted professionals who
share our vision of value-added services based on innovative thinking and effective
implementation. As a result, we need talented, intelligent, and motivated professionals to
help us achieve this goal.  We offer a comprehensive benefits package, tuition assis-
tance, continuing professional development opportunities and several firm-sponsored
social events and outings to balance work and play.   
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O’Connor & Drew, P.C.
1515 Hancock Street
Quincy, MA 02169

Firm Contact: Carol R. Murphy, CPA
Phone: 617.471.1120
Fax: 617.472.7560
E-mail: cmurphy@ocd.com
Web Site: www.ocd.com
Staff Size: Partners: 12 Other Professionals: 75

Client Services:
Accounting; Business Consulting; Business Valuation; Compliance Audits; Corporate Tax;
Divorce Accounting; Employee Benefits Plans; Forensic Accounting; Government
Accounting & Auditing; Individual Tax; Internal Auditing; Internal Control Systems;
Litigation Support Services; Management Advisory Services; Mergers, Acquisitions,
Liquidations; Multi-State Tax Issues; Representation before the IRS & DOR; Small
Business Services.

Industry Specializations:
Arts/Entertainment; Automobile Dealerships; Construction - contractors and associated
services; Franchises; Government Contracting; Higher Education; Manufacturing; Not-for-
Profit; Professional Service Providers; Real Estate; Retail/Wholesale; Service
Businesses; State and Local Government Entities.

Offices in other cities: None

Will you accept interns? Yes

Firm Description:
When you join O’Connor & Drew, you begin your future with a dedicated group of profes-
sionals committed to your success. Our best assets are our employees and we provide
the training necessary for their success. We also offer opportunities for professional
advancement and financial incentives.

O’Connor & Drew, P.C., Certified Public Accountants, was established in 1949. The Firm,
well known in the New England area, focuses on privately-held companies, higher educa-
tion, governmental and non-profit organizations.  As a result of our diverse client base,
you will be involved in learning the intricate nature of various industries. You will not be
limited in your experience to one facet of the engagement; you will be involved with the
firm’s entire service offering.

We also maintain an ongoing mentoring and evaluation program. This serves as a
resource for providing constructive assessments and advice to enhance your skills.  We
want all of our employees to succeed.  Our employees participate in a variety of continu-
ing education programs.  These programs included formal in house training sessions,
professional society sponsored seminars and online programs.  Our employees also ben-
efit on a national and international level through our external resource, Nexia
International. This affiliation provides the firm with strong relationships in a network of
independent accounting firms. 

We offer competitive salary and benefit programs.  Our tuition program includes reim-
bursement for Masters’ programs and CPA review courses.  We offer medical, dental, dis-
ability, and life insurance. Our 401 (k) plan allows for individual online investment selec-
tion.  Our employees participate in community service projects, enjoy several annual firm
wide social events and benefit from a generous time off program.  
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Parent, McLaughlin & Nangle
160 Federal Street
Boston, MA 02110

Firm Contact: Gary A. Soiref, CPA
Phone: 617.426.9440
Fax: 617.423.3955
E-mail: gsoiref@pmn.com
Web Site: www.pmn.com
Staff Size: Partners: 8 Other Professionals: 55

Client Services:
Accounting; Auditing; Business Consulting; Compilation and Review; Compliance Audits;
Computer Systems Consulting; Corporate Tax; Employee Benefit Plans; Estate and Gift Tax
Planning; Financial Services; Government Accounting & Auditing; Individual Tax;
Information Technology Consulting; Internal Control Systems; Management Advisory
Services; Mergers, Acquisitions, Liquidations; Multi-State Tax Issues; Operational Audits;
Personal Financial Planning; Representation before the IRS & DOR; Small Business
Services.

Industry Specializations:
Arts/Entertainment; Biotech; Construction - contractors and associated services; Financial
Institutions; Food Service; Government Contracting; Health Services; High Tech;
Manufacturing; Not-for-Profit; Professional Service Providers; Real Estate; Retail/Wholesale;
Security and Commodity Brokers; Service Businesses; Sports/Leisure; Textile & Apparel;
Transportation. 

Offices in other cities: Raynham, Beverly, & Billerica, MA

Will you accept interns? Yes

Firm Description:
Parent, McLaughlin & Nangle (PMN) is a dynamic, growing organization that is one of the
largest New England based accounting and business advisory firms.  Our team proudly
enjoys an excellent reputation for competence and client service providing auditing,
accounting, tax, business consulting, and other specialized services to a very diverse 
clientele.  

Our firm culture is characterized by the fact that, since our inception in 1976, we have rec-
ognized and practiced the importance of balancing work with the other important factors of
one’s life. 

At PMN we believe in very high professional standards and excellent client service. PMN is
a member of the American Institute of Certified Public Accountants (AICPA) Private
Companies Practice Section and is also registered with the Public Company Accounting
Oversight Board (PCAOB). Our standards and procedures have been examined under
AICPA sponsored peer review programs since the mid-1970s.  We recently successfully
completed our latest review by the PCAOB.  

PMN is the Massachusetts based member of IGAF Worldwide, one of the largest associa-
tions of independent public accounting firms in the world.  IGAF has over 120 firms with
over 313 offices in 56 countries around the world and provides its invitation-only members
with the strength and resources of a large, worldwide organization when and if needed.

PMN attracts the best and brightest people because we provide opportunities for profes-
sional development and career advancement in a professional, supportive work environ-
ment that respects a healthy work/life balance.  We offer our employees competitive
salaries plus overtime; reasonable work hours; access to the latest technology; assistance
with the costs of CPA review and exam fees as well as post-graduate tuition; a retirement
plan; continual professional training; a one-to-one mentoring program; a four day work week
during the summer and other fringe benefits.
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Powers & Sullivan, CPAs 
100 Quannapowitt Parkway, Suite 101
Wakefield, MA 01880

Firm Contact: Richard L. Sullivan
Phone: 781.914.1700
Fax: 781.914.1701
E-mail: info@powersandsullivan.com 
Web Site: www.powersandsullivan.com
Staff Size: Partners: 2 Other Professionals: 22

Client Services:
Accounting; Auditing; Business Consulting; Compilation and Review; Compliance Audits;
Corporate Tax; Forensic Accounting; Government Accounting & Auditing; Individual Tax;
Internal Control Systems.

Industry Specializations:
Service Businesses; State and Local Government Entities.

Offices in other cities: None

Will you accept interns? Yes

Firm Description:
Powers & Sullivan is a full service Certified Public Accounting Firm licensed to practice in
the Commonwealth of Massachusetts. We are a firm of highly skilled and trained profes-
sionals that are committed to providing our clients with the highest quality of service. To
achieve this goal, we ensure that our professionals maintain the highest level of technical
proficiency. We have developed formal internal training courses that are designed to keep
our professionals up to date with our constantly changing environment.   We at Powers &
Sullivan are always looking for enthusiastic people who are interested in joining a unique
accounting firm that is committed to helping our clients build extraordinary businesses.

Powers & Sullivan offers a competitive compensation package that includes a 401K plan,
medical and dental benefits.
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PricewaterhouseCoopers, LLP
125 High Street
Boston, MA 02110

Firm Contact: Michelle Allen
Phone: 617.530.6050
Fax: 813.637.3459
E-mail: michelle.allen@us.pwc.com
Web Site: www.pwc.com www.pwc.com/lookhere
Staff Size: Partners: 173 Other Professionals: 2,064

Client Services:
Accounting; Auditing; Change Management and Communication; Compliance Audits;
Corporate Tax; Estate and Gift Tax Planning; Finance Effectiveness; Forensic Accounting;
Governance, Risk & Compliance; Government Accounting & Auditing; HR Effectiveness;
Individual Tax; Information Technology Effectiveness; Internal Control Systems;
International Tax; Litigation Support Services; Mergers, Acquisitions, Liquidations; Multi-
State Tax Issues; Operational Audits; Performance Improvement; Personal Financial
Planning; Public Offerings; Representation before the IRS & DOR.

Industry Specializations:
Aerospace & Defense; Consumer Products; Energy; Entertainment Media &
Communications; Financial Services (Banking & Capital Markets; Insurance; Investment
Management and Real Estate); Health Industries (Life Sciences/Pharmaceutical, Payor,
Provider); Higher Education; Industrial Products; Not-for-Profit; Private Company
Services; Private Equity; Retail; State and Local Government Entities; Technology,
Utilities.

Offices in other cities: All principal U.S. and Foreign Cities

Will you accept interns? Yes

Firm Description:
PricewaterhouseCoopers www.pwc.com provides industry-focused assurance, tax and
advisory services to build public trust and enhance value for its clients and their stake-
holders. More than 155,000 people in 153 countries across our global network share
their thinking, experience and solutions to develop fresh perspectives and practical
advice.

“PricewaterhouseCoopers” refers to the network of member firms of
PricewaterhouseCoopers International Limited, each of which is a separate and inde-
pendent legal entity.
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Raphael and Raphael LLP 
52 Church Street 
Boston, MA 02116

Firm Contact: By email only, please
Phone: 617.357.0100
E-mail: careers@rrllp.com
Web Site: www.rrllp.com
Staff Size: Partners: 8 Other Professionals: 19

Client Services:
Accounting; Auditing; Business Consulting; Business Valuation; Compilation and Review;
Corporate Tax; Employee Benefit Plans; Estate & Gift Tax Planning; Government
Accounting & Auditing; Individual Tax; International Tax; Management Advisory Services;
Multi-State Tax Issues; Representation before the IRS & DOR; Small Business Services.

Industry Specializations:
Communications; Construction - contractors and associated services; Financial
Institutions; High Tech; Manufacturing; Not-for-Profit; Professional Service Providers; Real
Estate; Retail/Wholesale; Service Businesses; Sports/Leisure.

Offices in other cities: None

Will you accept interns?  Yes

Firm Description:
Raphael and Raphael LLP isn’t your typical CPA firm.  We provide our employees with
varied assignments (you’ll handle both audit and tax work), opportunities for professional
growth (you’ll utilize state-of-the-art tools on big-time clients), and an informal firm culture
(which you’ll experience at our office in Boston’s Back Bay).  It all adds up to a quality of
life that’s out of the ordinary for CPA firms.

We look for intelligent people with strong numerical skills, a high level of conscientious-
ness, good computer and communication skills, and a desire to learn.  We provide com-
petitive pay, excellent benefits, and a flexible schedule.  We look forward to hearing from
you!
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Rodman & Rodman, PC
3 Newton Executive Park              
Newton, MA  02462  

Firm Contact: Jennifer Reading
Phone: 617.965.5959
Fax: 617.965.1792
E-mail: jen@rodmancpa.com 
Web Site: www.rodmancpa.com
Staff Size: Partners: 3 Other Professionals: 13

Client Services:
Accounting; Auditing; Business Consulting; Business Valuation; Compilation and Review;
Computer Systems Consulting; Corporate Tax; Estate & Gift Tax Planning; Financial
Services; Individual Tax; Internal Control Systems; Management Advisory Services;
Mergers, Acquisitions Liquidations; Multi-State Tax Issues; Operational Audits;
Representation before the IRS & DOR; Small Business Services.

Industry Specializations:
Biotech; Communications; Construction - contractors and associated services; Food
Service; Franchises; Health Services; High Tech; Manufacturing; Not-for-Profit;
Professional Service Providers; Real Estate; Retail/Wholesale; Service Businesses;
Textile & Apparel; Transportation.

Offices in other cities: Braintree, MA

Will you accept interns?  Yes

Firm Description:
Established in 1961, Rodman & Rodman, P.C. provides business, accounting, audit and
tax services to closely-held businesses, the owners of those businesses, professionals
and other high net worth individuals.  

Our firm is not the boring place people think of when they think of an accounting firm. We
focus on helping our clients with the growth and development of their businesses. We use
exciting software tools and new resources to help our clients grow rather than just report
history.  As an independent member of the BDO Seidman Alliance, Rodman & Rodman,
PC has access to the resources of one of the world’s largest accounting firms, which
allows us to attend to the most sophisticated needs of our largest clients while continuing
to be a medium sized local firm.  In this way, we offer our clients and our team members
the best of both worlds.

We are looking for energetic, career-minded, committed individuals to join our team.  We
offer a fun team environment, client interaction, rewards, challenges, success, and con-
stant learning, and we expect our team members to go the extra distance needed to
effectively shape their careers and at the same time provide awesome service to our
clients.

69

College Student's Guide 09:Guide  3/19/09  1:42 PM  Page 69



Romito, Tomasetti & Associates, P.C.
600 West Cummings Park, Suite 4050
Woburn, MA 01801

Firm Contact: Donald F. Tomasetti
Phone: 781.938.5600
Fax: 781.938.6125
E-mail: dtomasetti@rtacpas.com
Web Site: www.rtacpas.com
Staff Size: Partners: 2 Other Professionals: 10

Client Services:
Accounting; Auditing; Business Consulting; Business Valuation; Compilation and Review;
Compliance Audits; Computer Systems Consulting; Corporate Tax; Divorce Accounting;
Employee Benefit Plans; Estate and Gift Tax Planning; Financial Services; Forensic
Accounting; Government Accounting & Auditing; Internal Control Systems; Individual Tax;
Litigation Support Services; Management Advisory Services; Mergers, Acquisitions,
Liquidations; Multi-State Tax Issues; Operational Audits; Personal Financial Planning;
Representation before the IRS & DOR; Small Business Services.

Industry Specializations:
Arts/Entertainment - Film Production; Biotech; Construction - and associated services;
Food Service; Franchises; Health Services; High Tech; Manufacturing; Not-for-Profit;
Professional Service Providers; Real Estate; Retail/Wholesale; Service Businesses;
Sports/Leisure; Textile & Apparel.

Offices in other cities: None

Will you accept interns? No

Firm Description:
Romito, Tomasetti & Associates, P.C. was founded in 1976.  Since inception we have
committed ourselves to providing our clients with the highest level of personal attention.
As part of this commitment, we work with our clients one-on-one throughout the year to
ensure timely and creative solutions that meet their needs.  Our clientele consists of indi-
viduals, estates and trusts, as well as a diverse group of business enterprises.  Most of
our business clients are closely-held with annual sales ranging from $1million to $50 mil-
lion.  Our staff of professionals is an educated, motivated and energetic group of men
and women who take pride in their work.  We offer generous benefits, a pleasant environ-
ment and easily accessible office facilities.
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RSM McGladrey/McGladrey & Pullen, LLP 
101 Federal Street
Boston, MA 02110

Firm Contact: Karin Gilmartin, Recruiter
Phone: 617.691.2377
Fax: 617.472.5748
E-mail: karin.gilmartin@rsmi.com
Web Site: www.rsmmcgladrey.com www.mcgladrey.com
Staff Size: Partners: 20 Other Professionals: 210

Client Services:
RSM McGladrey – Business Consulting; Corporate Finance; Employer Services;
Financial Process Outsourcing; Retirement Resources; Tax Services; Wealth
Management. McGladrey & Pullen – Audit and Assurance; Small Business Services; Tax
Compliance.

Industry Specializations:
Affordable Housing; Commercial Services; Construction; Education; Healthcare;
Hospitality; Manufacturing; Not-for-profit Organizations; Professional Services Providers;
Real Estate; Retail/Wholesale.

Offices in other cities: Locally we have offices in Boston, Burlington, Beverly, and
Quincy, MA and more than 125 locations around the country including New York,
Chicago, Washington DC and Los Angeles with nearly 8,000 employees in 63 markets. 

Will you accept interns? Yes

Firm Description:
RSM McGladrey is a leading provider of financially focused business services to mid-
sized companies. The RSM McGladrey group of companies offers accounting, tax servic-
es, business consulting, retirement resources, employer services, corporate finance,
wealth management and financial process outsourcing. RSM McGladrey Inc. serves
clients’ global business needs through its membership in RSM International (an affiliation
of separate and independent legal entities). 

McGladrey & Pullen LLP (a partner-owned CPA firm) delivers audit and attest services.
McGladrey & Pullen and RSM McGladrey have an alternative practice structure. Though
separate and independent legal entities they can work together to serve clients’ business
needs.  When considered together, the two companies rank as the fifth largest provider of
accounting, tax and business consulting.

RSM McGladrey and McGladrey & Pullen are committed to Work/Life Balance, and strive
to create a compelling work environment where employees are valued and encouraged
to have fun.  Our culture values individual uniqueness and strives to support you through-
out your various cycles of life.  We currently offer a variety of programs to support the
many demands of your busy life, including flextime, flex year, compressed work weeks or
a reduced work schedule.  We know that a culture of work/life balance flexibility fosters
excellence, commitment and resilience in our people, enabling us to build the strong tal-
ent pipeline essential for business growth.
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Rucci, Bardaro & Barrett, P.C.
919 Eastern Avenue
Malden, MA 02148

Firm Contact: Paula Lever
Phone: 781.321.6065
Fax: 781.321.7747
E-mail: paulal@rb-b.com
Web Site: www.rb-b.com
Staff Size: Partners: 5 Other Professionals: 37

Client Services:
Accounting; Auditing; Bankruptcy Support Consultation; Business Consulting; Business
Valuation; Compilation and Review; Compliance Audits; Computer Systems Consulting;
Corporate Tax; Divorce Accounting; Employee Benefit Plans; Estate & Gift Tax Planning;
Financial Services; Forensic Accounting; Government Accounting & Auditing; Individual
Tax; Internal Control Systems; International Tax; Litigation Support Services;
Management Advisory Services; Mergers, Acquisitions, Liquidations; Multi-State Tax
Issues; Operational Audits; Personal Financial Planning; Representation before the IRS &
DOR; Small Business Services.

Industry Specializations:
Biotech; Communications; Construction - contractors and associated services; Food
Service; Franchises; Healthcare Services; Manufacturing; Not-for-Profit; Professional
Service Providers; Real Estate; Retail/Wholesale; Service Businesses; Sports/Leisure;
State and Local Government Entities; Transportation.

Offices in other cities: Lexington, MA

Will you accept interns? Yes

Firm Description:
Rucci, Bardaro & Barrett PC, located in Malden, Massachusetts, is a progressive five-
partner CPA and business advisory firm that specializes in anticipating and creating
opportunity for entrepreneurial companies.  RBB is the Boston-area affiliate of Russell
Bedford International, Inc., a worldwide accountancy network of member firms in more
than 50 countries.  RBB is looking for creative, motivated and highly talented individuals
to join our practice.  New hires and interns will assist with audit, review, tax and business
advisory services for clients in a variety of industries for closely-held businesses and
non-profit organizations.  All professional staff are provided a combination of internal and
external training and opportunities for advancement in a 100% paperless technology set-
ting.  RBB offers an attractive compensation package that includes bonuses, liberal vaca-
tion and flextime policies, 401(k) plan with generous employer match, health and AD&D
insurances within a personable, business-casual working environment.  Our partners and
managers come from a variety of local, regional and “big four” environments which reflect
the firm’s dedication to the profession and commitment to continual personal and profes-
sional improvement.
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Ryan & Coscia, P.C.  
256 Essex Street    
Salem, MA 01970

Firm Contact: Bob Conley, CPA
Phone: 978.744.1760
Fax: 978.744.3690
E-mail: bconley@ryancoscia.com
Web Site: www.ryancoscia.com
Staff Size: Partners: 3 Other Professionals: 12

Client Services:
Accounting; Auditing; Business Consulting; Business Valuation; Compilation and Review;
Compliance Audits; Computer Systems Consulting; Corporate Tax; Divorce Accounting;
Estate & Gift Tax Planning; Forensic Accounting; Individual Tax; Management Advisory
Services; Mergers, Acquisitions, Liquidations; Multi-State Tax Issues; Personal Financial
Planning; Representation before the IRS & DOR; Small Business Services.

Industry Specializations:
Automobile Dealerships; Communications; Construction - contractors and associated
services; Food Service; Forestry and Fishing; Franchises; Health Services;
Manufacturing; Not-for-Profit; Professional Service Providers; Real Estate;
Retail/Wholesale; Service Businesses; Sports/Leisure; Transportation.

Offices in other cities: None

Will you accept interns? Yes

Firm Description:
Ryan and Coscia, P.C. is a full service CPA firm providing traditional accounting services
encompassing tax planning, compliance and tax return preparation, general accounting
and auditing.   We also offer computer consultation, including implementation, and man-
agement consulting to high net worth individuals and small business owners.  We are
dedicated to providing the highest quality professional service.   We continuously pursue
professional educational opportunities for our staff and stay abreast of new ideas to bet-
ter serve our clients with the latest information and technology. Our aspiration is to
enable our clients to understand their situation from an accounting, tax and financial
standpoint.  We strive to bring to light various options for our clients to make decisions
that will help them to achieve their individual goals and successes.  
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Samet & Company, P.C.
1330 Boylston Street
Chestnut Hill, MA 02467

Firm Contact: Norman P. Posner, CPA
Phone: 617.731.1222
Fax: 617.734.8052
E-mail: normanposner@samet-cpa.com  
Web Site: www.samet-cpa.com
Staff Size: Partners: 7 Other Professionals: 26

Client Services:
Accounting; Auditing; Business Consulting; Business Succession Planning; Business
Valuation; Compilation and Review; Compliance Audits; Corporate Tax; Divorce
Accounting; Employee Benefit Plans; Estate & Gift Tax Planning; Financial Services;
Forensic Accounting; Individual Tax; Internal Control Systems; Litigation Support
Services; Mergers, Acquisitions, Liquidations; Operational Audits; Personal Financial
Planning; Representation before the IRS & DOR; Small Business Services.

Industry Specializations:
Arts/Entertainment; Automobile Dealerships; Communications; Construction - contractors
and associated services; Food Service; Franchises; Manufacturing; Not-for-Profit;
Professional Service Providers; Real Estate; Retail/Wholesale; Service Businesses;
Textile/Apparel.

Offices in other cities: None

Will you accept interns? Yes

Firm Description:
At Samet, it’s about well-informed decisions. Our skilled professionals pride themselves
in staying abreast of pertinent data, emerging opportunities, and key connections that
can play a critical role in helping advance our client’s goals.

If you are goal-oriented and willing to have fun, while being an independent thinker and
problem solver, we want you to be part of our team! At Samet, our friendly and support-
ive work environment offers the ideal candidate the ability to achieve their career goals,
and much more.
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Sandberg, Gonzalez & Creeden PC
331 Page Street
Stoughton, MA  02072

Firm Contact: Terry Creeden, CPA
Phone: 781.344.0850
Fax: 781.344.6960
E-mail: TCreeden@SGC-CPA.com
Web Site: www.sgc-cpa.com
Staff Size: Partners: 3 Other Professionals: 9

Client Services:
Accounting; Auditing; Business Consulting; Compilation and Review; Compliance Audits;
Corporate Tax; Divorce Accounting; Estate & Gift Tax Planning; Financial Services;
Government Accounting & Auditing; Individual Tax; Internal Control Systems;
Management Advisory Services; Multi-State Tax Issues; Personal Financial Planning;
Small Business Services.

Industry Specializations:
Food Service; Government Contracting; Health Services; Not-for-Profit; Professional
Service Providers; Retail/Wholesale; Service Businesses.

Offices in other cities: None

Will you accept interns? Yes

Firm Description:
We are a progressive firm with a general accounting, audit, and tax practice.  As a firm,
we believe that we are large enough to handle almost any engagement, yet small
enough to provide our clients with the personalized service that they want and deserve.
We work with over 140 no-profit agencies, and 1500 individual, corporate, and partner-
ship clients.  Our philosophy and practice is to blend the technical, the practical, and the
business approach in each engagement.  

College Student's Guide 09:Guide  3/19/09  1:42 PM  Page 75



Scott A. Goffstein & Associates LLP
411 Waverley Oaks Road, Suite 331
Waltham, MA 02452

Firm Contact: Scott A. Goffstein
Phone: 781.398.1770
Fax: 781.398.2281
Email: careers@sagacpa.com
Web Site: www.sagacpa.com
Staff Size: Partners: 3      Other Professionals: 17

Client Services:
Accounting; Auditing; Business Consulting; Business Valuation; Compilation and Review;
Corporate Tax; Divorce Accounting; Financial Services; Individual Tax; Internal Control
Systems; International Tax; Litigation Support Services; Management Advisory Services;
Mergers, Acquisitions, Liquidations; Multi-State Tax Issues; Personal Financial Planning;
Representation before the IRS & DOR; Small Business Services.

Industry Specializations:
Arts/Entertainment; Biotech; Communications; Construction - contractors and associated
services; Franchises; Health Services; High Tech; Manufacturing; Not-for-Profit;
Professional Service Providers; Real Estate; Retail/Wholesale; Security and Commodity
Brokers; Service Businesses.

Offices in other cities: None

Will you accept interns? Yes

Firm Description:
Scott A. Goffstein & Associates, LLP is a local firm with a diverse client base. We are a
full service accounting practice providing a wide range of financial services from basic
accounting functions, to full-scale tax preparation, to highly specialized financial manage-
ment services. Among these varied services, the firm has developed an uncommon
expertise in the area of international accounting issues.  At Scott A. Goffstein &
Associates we understand that international companies present a unique set of account-
ing challenges stemming from cross-border taxation issues and unique regulations within
each country.  Our extensive expertise in this area provides our global clients with the
highly-skilled services they require.  We regularly deal with tax treaty issues, transfer pric-
ing problems, intercompany issues, and questions of how the IRS tax code impacts inter-
national transactions. 

The Firm’s broad client base and continued growth allows our staff to excel in a wide
range of areas.  Our employees acquire exposure to various industries and numerous
accounting and financial service issues.  We strive to keep our staff challenged and pro-
vide them with opportunities to expand on their skill set as they develop their own
careers.  Employees enjoy the following competitive benefits package: 401(k) plan, profit-
sharing retirement plan, group life and disability insurance, health insurance, vacation
time, sick and maternity leave, paid holidays, continuing professional education, and
reimbursement for professional dues.  
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Sullivan Bille, P.C.
600 Clark Road
Tewksbury, MA 01876

Firm Contact: Barbara J. Rowell
Phone: 978.970.2900
Fax: 978.970.3260
E-mail: browell@sullivanbillepc.com
Web Site: www.sullivanbillegroup.com
Staff Size: Owners: 6 Other Professionals: 23

Client Services:
Accounting; Auditing; Business Consulting; Business Valuation; Compilation and Review;
Compliance Audits; Computer Systems Consulting; Corporate Tax; Divorce Accounting;
Employee Benefit Plans; Estate and Gift Tax Planning; Financial Services; Government
Accounting and Auditing; Individual Tax; Internal Control Systems; Litigation Support
Services; Management Advisory Services; Mergers, Acquisitions, Liquidations; Multi-
State Tax Issues; Operational Audits; Personal Financial Planning; Public Offerings;
Representation before the IRS & DOR; Small Business Services.

Consulting Services: Business; Management; Human Resources; Investment.

Industry Specializations:
Automobile Dealerships; Construction - contractors and associated services; Financial
Institutions; Food Service; Franchises; Government Contracting; Health Services; High
Tech; Manufacturing; Not-for-Profit Organizations; Professional Service Providers; Real
Estate; Retail/Wholesale; Service Businesses; Sports/Leisure; State and Local
Government Entities; Textile/Apparel; Transportation.

Offices in other cities: Boston, MA and Salem, NH

Will you accept interns? Yes

Firm Description:
Sullivan Bille, P.C., founded in 1972, is a medium-sized firm focused on accounting,
auditing, financial planning, investment advisory services, tax, and consulting services.
We are constantly expanding our services to meet the ever-changing needs of our varied
clientele.  Our emphasis is on close client contact and quality services.
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Sullivan, Rogers & Company, LLC
99 South Bedford Street, Suite 204
Burlington, MA 01803

Firm Contact: Wendy Steadman
Phone: 781.229.5600
Fax: 781.229.5610
Email: wsteadman@sullivan-rogers.com
Web Site: www.sullivan-rogers.com
Staff Size: Partners: 3   Other Professionals: 15 

Client Services:
Accounting; Auditing; Business Consulting; Compilation and Review; Compliance Audits;
Computer Systems Consulting; Government Accounting & Auditing; Internal Control
Systems.

Industry Specializations:
State and Local Government Entities

Offices in other cities: None

Will you accept interns? Not at the present time.

Firm Description:
Sullivan, Rogers & Company, LLC is a licensed Certified Public Accounting Firm that
specializes in providing audit and consulting services to governmental entities.  We take
pride in offering a level of service that not only exceeds the expectations of our clients
but also enhances their daily standards of efficiency.  We view each of our client relations
as a collaborative effort and are committed to a consistent and proactive approach.

Our team of professionals has collectively more than 75 years of municipal auditing and
consulting experience and has worked with over 80 different municipalities.  We are an
organization defined by our people and remain committed in bringing together experi-
enced professionals that reflect our standards.  Advanced technical training combined
with years of experience offers the assurances that our clients have become 
accustom to.
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CBIZ Tofias/Mayer Hoffman McCann P.C. – Tofias New England Division
350 Massachusetts Avenue
Cambridge, MA 02139
Firm Contact: Tracy Gallagher, Managing Director
Phone: 617.761.0600
Fax: 617.761.0601
E-mail: careers@cbiztofias.com
Web Site: www.cbiztofias.com
Staff Size: Partners: 29 Other Professionals: 170

Client Services:
CBIZ Tofias and Mayer Hoffman McCann P.C., an independent certified public accounting
firm, provide the following services: Accounting and Auditing; Tax Planning, Consulting,
and Preparation; Risk and Advisory Services; Retirement Plan Services; Dispute and
Investigative Advisory Services; Construction Cost Reviews; and Executive Coaching and
Retreat Services. 

Industry Specializations:
We service a breadth of industries including: Manufacturing; Architecture & Engineering;
Private Equity/Venture Capital; Not-for-Profit & Education; HealthCare; Hospitality;
Marine; Professional Services; Real Estate; Retail; Technology; and Wholesale/Distribution.

Offices in other cities:
New England offices in New Bedford, MA; Newport, RI; and Providence, RI.  Over 140
offices nationwide, including Atlanta, Baltimore/DC, Chicago, Cleveland, Denver, Kansas
City, Los Angeles, Miami, Minneapolis, New York, Philadelphia, Phoenix, Salt Lake City,
San Diego, San Jose, and St. Louis.

Will you accept interns? Yes

Firm Description:
In 2009, Tofias PC, one of New England’s leading accounting firms, joined CBIZ and
Mayer Hoffman McCann P.C., introducing the country’s 8th largest accounting provider to
New England.

CBIZ is a national provider of tax and advisory services, and Mayer Hoffman McCann is
an independent national certified public accounting firm that provides financial statement
services including audits, reviews and compilations.  CBIZ and Mayer Hoffman McCann
are separate companies that have an exclusive relationship to seamlessly service our
clients’ tax and audit needs.

CBIZ Tofias and Mayer Hoffman McCann P.C. are able to offer national resources and
expertise, while maintaining our strong local presence, local decision-making and support
of our local communities.

CBIZ Tofias was named a Boston Business Journal “Best Places to Work” in 2008 and
2007, highlighted in Boston Magazine’s “The Best Places to Work” issue, and honored by
Best Companies Group in conjunction with Providence Business News as a “Best Places
to Work in Rhode Island” in 2008.  CBIZ Tofias is an industry leader in benefits and com-
pensation to all staff members. Among these benefits are unique and relaxing activities,
including guitar hero, go carting, theatre, great coffee, comfortable offices, massages 
and first-class technology. We offer a dynamic and success driven environment that
encourages employees at every level to excel within a culture that strives to make 
work interesting, rewarding and fun.  
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Tonneson & Company CPAs PC
401 Edgewater Place, Suite 300
Wakefield, MA 01880

Firm Contact: Michael J. Demeule 
Phone: 781.245.9999
Fax: 781.245.8731
E-mail: mjd@tonneson.com
Web Site: www.tonneson.com
Staff Size: Partners: 8 Other Professionals: 40

Client Services:
Accounting; Auditing; Business Consulting; Business Valuation; Compilation and Review;
Compliance Audits; Computer Systems Consulting; Corporate Tax; Divorce Accounting;
Employee Benefit Plans; Estate & Gift Tax Planning; Financial Services; Forensic
Accounting; Individual Tax; Internal Control Systems; Litigation Support Services;
Management Advisory Services; Mergers, Acquisitions, Liquidations; Multi-State Tax
Issues; Personal Financial Planning; Representation before the IRS & DOR; Small
Business Services.

Industry Specializations:
Arts/Entertainment; Construction - contractors and associated services; Food Service;
Government Contracting; Health Services; High Tech; Manufacturing; Not-for-Profit;
Professional Service Providers; Real Estate; Retail/Wholesale; Security and Commodity
Brokers; Service Businesses; Sports/Leisure; Textile & Apparel.

Offices in other cities: None  

Will you accept interns? Yes

Firm Description:
Tonneson & Company CPAs, PC, founded in 1975, has become one of the leading CPA
firms in New England by developing a group of professionals who are deep with experi-
ence and technical skills and are committed to providing the highest quality of profession-
al services. We have an exceptional client base comprised primarily of audit clients in
both the for-profit and not-for-profit sectors. The firm provides an extensive range of serv-
ices including tax planning and compliance, strategic & business planning, business valu-
ations, mergers & acquisitions and corporate finance.

We are constantly updating our firm’s technology and all accounting staff are furnished
with lap-top computers. We have a state-of-the-art office with a private work area for
each staff member. Our in-office dress code is “Business Casual.” We save the suits for
visits with clients. We offer our employees an attractive benefits package, social events
throughout the year to bring family and friends together outside of the office including an
annual Red Sox Outing, summer outing and holiday party; as well as professional devel-
opment programs. Whether you are just starting out or you are a seasoned professional
looking to expand your horizons, at Tonneson & Company you’ll find a rewarding career
and the opportunity to reach your fullest potential.
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UHY LLP/UHY Advisors NE, LLC
53 State Street 38th Floor
Boston, MA 02109

Firm Contact: Doug Farrington
Phone: 617.624.0528
Fax: 617.742.3528
E-mail: dfarrington@uhy-us.com
Web Site: www.uhyllp-us.com
Staff Size: Partners: 20 Other Professionals: 150 

Client Services:
Accounting; Auditing; Business Consulting; Business Valuation; Compilation and Review;
Compliance Audits; Corporate Tax; Divorce Accounting; Employee Benefit Plans; Estate
and Gift Tax Planning; Financial Services; Forensic Accounting; Individual Tax; Internal
Control Systems; International Tax; Litigation Support Services; Management Advisory
Services; Mergers, Acquisitions, Liquidations; Multi-State Tax Issues; Operational Audits;
Outsourced Accounting and Tax Services; Personal Financial Planning; Public Offerings;
Representation before the IRS and DOR; Sales Tax Consulting; Small Business Services.

Industry Specializations:
Construction; Energy; Financial Services; Healthcare; High Technology; Manufacturing;
Not-for-Profit & Education and Professional Services.  

Offices in other cities: Hartford, New Haven and across the country; Independent
member of UHY International. 

Will you accept interns? Yes

Firm Description:
UHY LLP offers clients a unique combination of the personal attention of a regional
accounting firm with the resources of a global organization. UHY LLP operates as the
attest firm in an alternative practice structure with UHY Advisors, Inc., the 12th largest
professional services firm in the United States. UHY LLP provides audit and attest servic-
es to private and public companies, not-for-profits, local governments, and federal gov-
ernment agencies through offices across the country.  In addition, we are an independent
U.S. member of Urbach Hacker Young International which has nearly 200 offices in more
than 65 countries.

We offer our people the best place to create rewarding and challenging careers. UHY
LLP is passionate about building strong relationships with our staff and clients. You will
be an important part of the UHY LLP team focused on meeting our clients’ evolving
needs.  A winner of “Best Places to Work” awards, our New England offices house
national leaders in a broad range of accounting and advisory fields.  If you want unlimited
potential for personal and professional growth, come join the team that delivers “The Next
Level of Service.”
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Vitale, Caturano & Company, Ltd.
80 City Square
Boston, MA 02129
Firm Contact: John Micalizzi, Vice President
Phone: 617.241.1311
Fax: 617.912.9001
E-mail: john.micalizzi@vitale.com
Web Site: www.vitale.com
Staff Size: Partners: 34 Professional Staff: 300+

Client Services:
Accounting; Auditing; Bankruptcy Support Consultation; Business Consulting; Business
Valuation; Compilation and Review; Compliance Audits; Corporate Tax; Divorce Accounting;
Employee Benefit Plans; Estate & Gift Tax Planning; Financial Services; Forensic
Accounting; Government Accounting & Auditing; Individual Tax; Internal Control Systems;
International Tax; Litigation Support Services; Management Advisory Services; Mergers,
Acquisitions, Liquidations; Multi-State Tax Issues; Operational Audits; Personal Financial
Planning; Public Offerings; Representation before the IRS & DOR; Small Business Services.

Industry Specializations:
Arts/Entertainment; Automobile Dealerships; Communications; Construction - contractors
and associated services; Financial Institutions; Food Service; Health Services; High Tech
Industry; Manufacturing; Not-for-Profit; Professional Service Providers; Real Estate;
Retail/Wholesale; Service Businesses; Textile & Apparel.

Offices in other cities: None

Will you accept interns? Yes

Firm Description:

Vitale Caturano is New England’s largest regional full service CPA, consulting, and wealth
management firm, serving emerging and mid-market companies for 30 years. Clients with
complex requirements in a wide array of industries turn to us for our expertise, innovative
thinking and client-first service approach. We offer a comprehensive array of services—
including technology consulting and personal wealth management—that are tailored to
unique industry requirements. In addition, our public company audit practice serves more
than 30 companies with an aggregate market capitalization of over $2.6B. Vitale Caturano
combines the breadth of resources and deep industry expertise you would expect from a
large national firm, with the responsiveness and client focus of a regional service culture. We
collaborate closely with clients to help them anticipate and respond to business challenges
as they pursue new opportunities. The lasting client relationships we foster are sustained by
our ongoing commitment to attracting and retaining top industry talent who understand and
embrace our clients’ vision—and deliver consistent results. 

Vitale Caturano is a proud member of Baker Tilly International, a global network of high qual-
ity, independent accounting and consulting firms focused on serving the needs of growing
multi-national enterprises. Its members are committed to providing the highest service to
their clients, in their own marketplaces and across the world—wherever they need help.

The Firm’s continued dedication to excellence and our clients’ success has earned numer-
ous recognitions from business and industry publications and professional organizations
including 2008 Boston Globe’s “Top 100 Places to Work” (Top in 10 in midsize organization
category); Boston Business Journal’s “Best Places to Work” 3 out of the last 4 years;
Accounting Today’s “Top 50 Firms in the Nation” for the last four years;  2009 Vault
Accounting Rankings #1 Best Firm to Work for in quality of life rankings.
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Walter & Shuffain, P.C.

101 Huntington Avenue, 8th Floor
Boston, MA 02199

Firm Contact: Nikki Gillespie, Recruiting Manager 
Phone: 617.447.2729
Fax: 617.778.6129
E-mail: ngillespie@wscpa.com
Web Site: www.wscpa.com
Staff Size: Partners: 5 Other Professionals: 40

Client Services:
Accounting; Auditing; Business Consulting; Business Valuation; Compilation and Review;
Computer Systems Consulting; Corporate Tax; Employee Benefit Plans; Estate & Gift Tax
Planning; Financial Services; Forensic Accounting; Individual Tax; Litigation Support
Services; Management Advisory Services; Mergers, Acquisitions, Liquidations; Multi-
State Tax Issues; Personal Financial Planning; Representation before the IRS & DOR;
Small Business Services.

Industry Specializations:
Communications; Construction - contractors and associated services; Financial
Institutions; Health Services; High Tech; Manufacturing; Not-for-Profit; Professional
Service Providers; Real Estate; Retail/Wholesale.

Offices in other cities: Norwood, MA

Will you accept interns? Yes

Firm Description:
Walter & Shuffain, P.C. is one of the largest, independent regional accounting firms in
Massachusetts.  Our staff enjoys working on various assignments including: preparation
of individual, corporate and partnership returns; performing audits; reviews and compila-
tions; financial statement preparation; and training on current accounting software and
research tools.  New staff quickly become valued team members and work closely with
employees at all levels within the firm, from other staff members to partners.  

If you are looking to gain experience in all aspects of public accounting with a firm that
values its employees, look no further.  We offer challenging work, competitive salaries
and benefits, flexible time, year round casual dress, and half day Fridays in the summer.
We strive to provide our staff with a great career experience combined with a work/life
balance.
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Wolf & Company, P.C.
99 High Street
Boston, MA 02110

Firm Contact: Erica Fagan
Phone: 617.439.9700
Fax: 617.423.6229
E-mail: efagan@wolfandco.com
Web Site: www.wolfandco.com
Staff Size: Partners: 14 Other Professionals: 140

Client Services:
Accounting; Auditing; Business Consulting; Business Valuation; Compilation and Review;
Compliance Audits; Computer Systems Consulting; Corporate Tax; Employee Benefit
Plans; Estate & Gift Tax Planning; Financial Services; Individual Tax; Internal Control
Systems; International Tax; Management Advisory Services; Mergers, Acquisitions,
Liquidations; Multi-State Tax Issues; Operational Audits; Public Offerings; Representation
before the IRS & DOR; Sarbanes/Oxley Sect. 404 Compliance; Small Business Services.

Industry Specializations:
Biotech; Construction – contractors and associated services; Financial Institutions; Food
Service; Forestry and Fishing; Government Contracting; High Tech; Manufacturing; Not-
for-Profit; Professional Service Providers; Real Estate; Retail/Wholesale; Security and
Commodity Brokers; Service Businesses; Sports/Leisure; Textile & Apparel.

Offices in other cities: Springfield, MA; Albany, NY

Will you accept interns? Yes

Firm Description:
Named one of Boston Business Journal’s “Best Places to Work” for two consecutive
years, Wolf is committed to hiring outstanding individuals and providing them with excel-
lent training, professional challenges, personal attention and growth opportunities.
Headquartered in Boston in the heart of the city’s bustling financial district, Wolf &
Company, P.C. is one of the largest regional accounting firms in New England.  The Firm
employs over 150 professionals providing audit, tax, IT assurance, regulatory consulting,
internal audit, and business consulting services to privately-held and publicly-traded busi-
nesses and financial institutions, not-for-profit organizations and individuals. 

At Wolf, investing in employee development while providing challenging client opportuni-
ties is paramount.  Diversity and entrepreneurialism are encouraged at Wolf.  Individual
talents are recognized and individual potential developed and mentored through Wolf’s
formal and informal mentoring programs and through the ongoing monitoring of our
Professional Development Program.  Through training and experience, you’ll develop criti-
cal personal and professional competencies such as creative problem solving and team-
work, technical acumen, leadership, communication and marketing skills.  If you are look-
ing for a firm that offers the tools, technologies, technical resources and client base of a
large firm with the personal attention, advancement opportunities, and flexibility of a
smaller firm, take a look at Wolf.
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Six Steps for First-Time Job Hunters
Congratulations, you’ve done it! You made it through college, have your degree in hand and are final-
ly ready to make your mark. You are now in the real world, and it’s time to get your professional life
started. If you are in the middle of this crossroads, it can be scary, exciting, confusing, overwhelming
or all of the above. Following are some steps to make a successful college-to-real world transition.

Step 1: Pinpoint Your Direction
After four (or five or six) years of college, you are completely certain about what you want to do,
right? If not, now is the time to determine what your strengths are, and identify what kind of careers
suit you. Are you someone who loves to be around people? Or are you happier crunching numbers or
creating computer programs? Consider all of your strengths, weaknesses, likes, dislikes and interests
when thinking about your career plan. Read about fields that interest you, and talk to others who are
doing jobs that you find interesting. Focus your direction on positions and fields that match your
interests and talents.

Step 2: Do Your Research
It is vital to learn as much as you can about the companies that interest you and to consider all of your
options, says Pam Webster, a recruiting manager for Enterprise Rent-A-Car. She should know:
Enterprise is the nation’s largest recruiter of college graduates. “You should be open-minded about
opportunities in companies and industries you might not have thought of before,” she says. Once you
have identified companies that you want to target, Webster suggests looking at their Web sites, read-
ing news articles and talking to current employees to learn as much as you can. “You also need to
look at a company’s stability,” she says. “Is the company going to be there for the long term?” 

Step 3: Assemble Your Tool Kit 
It is important to have the right tools for any task. The tools needed for a job search are a résumé,
cover letter and a portfolio of your work. Take the time to develop a résumé and cover letter that
clearly convey your strengths and experience. Here are a few tips to remember:

• Think about the type of resume you need. A functional resume, which highlights your 
abilities rather than your work history, is a good choice for first-time job seekers. 

• Focus on accomplishments and results you have achieved, rather than simple descriptions 
of experiences.

• Use action words in your resume and cover letter to describe your experiences, such as 
“initiated,” “produced” and “managed.”

• If you are low on practical work experience, look to your part-time work, school activities 
or volunteer positions. “Evaluate all of your experience, and translate how it applies to any 
job you might apply to,” Webster says. 

Step 4: Network
One of the most important tasks in any job search is networking. Take advantage of any resources
you have, including your school’s career placement office, friends who graduated before you and are
already working, friends of your parents, former professors and neighbors. Send e-mails to ask if your
contacts know someone who can help you. Pass your résumé around, and ask others to do the same.
Call your contacts to see if they know someone who works for a firm you are interested in joining.

Step 5: Play the Part 
If you want to join the professional world, you need to act – and look – the part. Buy a business suit,
and wear it to all of your interviews. “Make sure your e-mail address and voice mail greeting are
appropriate,” Webster says. That means if your e-mail user name is “crazygirl2005,” you might want
to get a new account. Webster says you should also remember to be professional at home. “Be pre-
pared for a phone call or a phone interview at any time,” she says. The more you play the part of a
well-trained professional, the more people will see you as a professional.

Step 6: Don’t Give Up 
The real world can be a real challenge. Set realistic expectations, and recognize that you will probably
have to start at the bottom and work your way up. You will likely face rejection as you start looking
for your first full-time job, but everyone goes through it. Just remember to be proactive, be persistent
and remain confident that there is a great job out there for you!

© Kate Lorenz, CareerBuilder, LLC, www.careerbuilder.com

College Student's Guide 09:Guide  3/19/09  1:42 PM  Page 85



Your Guide to Resume Writing
Resumes are what people use to get jobs, right? Wrong! A resume is a one- or two-page summary
of your education, skills, accomplishments, and experience. Your resume’s purpose is to get your
foot in the door. A resume does its job successfully if it does not exclude you from consideration.

To prepare a successful resume, you need to know how to review, summarize, and present your
experiences and achievements on one page. Unless you have considerable experience, you don’t
need two pages. Outline your achievements briefly and concisely.

Your resume is your ticket to an interview where you can sell yourself!

How to Prepare an Effective Resume

1. Resume Essentials
Before you write, take time to do a self-assessment on paper. Outline your skills and abilities as
well as your work experience and extracurricular activities. This will make it easier to prepare a
thorough resume.

2. The Content of Your Resume

A. Name, address, telephone, e-mail address, web site address

All your contact information should go at the top of your resume.

• Avoid nicknames.

• Use a permanent address. Use your parents’ address, a friend’s address, or the 
address you plan to use after graduation.

• Use a permanent telephone number and include the area code. If you have an 
answering machine, record a neutral greeting.

• Add your e-mail address. Many employers will find it useful. (Note: Choose an
e-mail address that sounds professional.)

• Include your web site address only if the web page reflects your professional 
ambitions.

B. Objective or Summary

An objective tells potential employers the sort of work you’re hoping to do.

• Be specific about the job you want. For example: To obtain an entry-level 
position within a financial institution requiring strong analytical and 
organizational skills.

• Tailor your objective to each employer you target/every job you seek.

C. Education

• New graduates without a lot of work experience should list their educational 
information first. Alumni can list it after the work experience section.
minor/concentration.

• Add your grade point average (GPA) if it is higher than 3.0.

• Mention academic honors.

D. Work Experience

Briefly give the employer an overview of work that has taught you skills. 
Use action words to describe your job duties. Include your work experience in 
reverse chronological order—that is, put your last job first and work backward 
to your first, relevant job. Include:86
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• Title of position

• Name of organization

• Location of work (town, state)

• Dates of employment

• Describe your work responsibilities with emphasis on specific skills and 
achievements.

E. Other information

A staff member at your career services office can advise you on other 
information to add to your resume. You may want to add:

• Key or special skills or competencies

• Leadership experience in volunteer organizations

• Participation in sports.

F. References

Ask people if they are willing to serve as references before you give their 
names to a potential employer.

Do not include your reference information on your resume. You may note at

the bottom of your resume: “References furnished on request.”

3. Resume Checkup

You’ve written your resume. It’s time to have it reviewed and critiqued by a career

counselor. You can also take the following steps to ensure quality:

Content:

• Run a spell check on your computer before anyone sees your resume.

• Get a friend (an English major would do nicely) to do a grammar review.

• Ask another friend to proofread. The more people who see your resume, the 
more likely that misspelled words and awkward phrases will be seen (and 
corrected).

Design:

These tips will make your resume easier to read and/or scan into an employer’s data base.

• Use white or off-white paper.

• Use 8-1/2- x 11-inch paper.

• Print on one side of the paper.

• Use a font size of 10 to 14 points.

• Use nondecorative typefaces.

• Choose one typeface and stick to it.

• Avoid italics, script, and underlined words.

• Do not use horizontal or vertical lines, graphics, or shading.

• Do not fold or staple your resume.

• If you must mail your resume, put it in a large envelope.

© Jobweb, www.jobweb.com
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Interviewing the Interviewer
In this time of competitive wages, blown-up benefits and battling employers, it’s become increas-
ingly important for job candidates to be well informed about any company they are considering
for employment. It has also become more commonplace for prospective employees to ask just as
many questions as the interviewer asks them.

It’s not always a good idea to ask about salary during the initial interview, but the more you know
about the company, its growth potential and its social culture, the more informed a decision you
can make when the time comes. Although the interviewer’s response may not be the whole story,
with a little intuition, a qualified candidate should be able to get the information that he or she
needs.

Some good questions to ask are:

How long have you been with the company?

Ask the interviewer how long he’s been with the company and what makes him stay. Ask the
interviewer what she likes about her job. This will give insight into what the company might have
to offer you and why it’s a good place to work.

Is this a new position, or did someone else previously hold it?

It’s good to know whether growth has made it necessary to create new positions or whether the
person holding the position previously has moved on to better things.

If someone else held the job, what is that person doing now?

It’s nice to know how you made your way into the interview. Did the previous employee quit,
earn a promotion, find a better job or move out of state? Even if the answer is vague, it should
give you a good idea as to the reason that this opening has become available.

Where do you see this company going within the next five years?

It’s always good to know whether the company that you’re applying to is going to be around a
few years from now, especially if you are planning to settle in a particular area. It’s also beneficial
to know if the company’s management is in the process of completely changing the direction of
the company. The interviewer may not give you the whole story, but the answer should be a
telling indication as to whether you want to consider the job opportunity.

What is the growth potential of this position?

Are there advancement opportunities, or is this position the glass ceiling? It’s also valuable to
know how fast the company is expanding and what opportunities might become available 
company-wide.

What is the retention rate of this company?

Or for the candidates’ real purpose – what is the attrition (resignation) rate? Generally if retention
is good, then the salary is competitive, the social culture is comfortable and employees are happy.
If employees are leaving on a regular basis, there may be a reason. You may want to look else-
where.

How does this department fit into what the company is doing as a whole?

It’s important to know what role your department and, more importantly, you will be playing in
the company-wide structure.

Remember, it’s just as important for you to know the company as it is for the company to know
you. Ask questions and get the facts – it could mean the difference between an informed decision
and a bad one.

© Beth Jackson, CareerBank, www.careerbank.com
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Why Networking is Still the Best Way to Job Hunt
Scott Handshy is a big believer in getting a little help from his friends.

“Over the past 10 years I’ve had seven or eight different positions, and each one happened
through a personal referral,” says Handshy, a client-operations manager for SRA International, a
technology-consulting firm in Fairfax, Va. “I never put my resume out on places like
Monster.com. Instead, I call senior people I know and my peers, and let them know I’m looking to
make a change.”

He got a lead on his current job through a brother-in-law he doesn’t often see, but whom he’d
called when he began his job search. The in-law learned soon that his boss was hiring and asked
for Handshy’s resume. “It turned out to be a perfect fit for me, so his boss is now my boss,”
Handshy says.

Experts perennially tell us that networking is the most important part of any job search, and that
we need to do it all the time — not only at conferences and business lunches but also at family
barbecues, PTA meetings and even the laundromat. 

But it’s easy to lose track of the point of all that connecting: At companies that keep track of such
figures, as many at 40 percent of new hires come from employee referrals. So all that networking
keeps you on people’s minds when they hear about a potential job.

Sounds simple, but a few rules will help keep the process whirring, hopefully in your favor:

Tell Everyone You’re Looking

Referrals really do happen more casually than you might expect. Your college roommate’s hus-
band’s friend is as likely to land you your next gig as your roommate herself – but only if she
knows you’re looking for a job when she hears about one.

“We all have primary and secondary contacts in our network,” explains Deleise Lindsay, a manag-
ing consultant in Atlanta for DBM, an outplacement firm owned by The Thomson Corp. The first
line includes your immediate friends, family and colleagues. The second includes people they
know who are in your line of work or are associated with companies you’re interested in. “You
want your primary contacts to network you into their primary contacts, so you can make a ‘warm
call’ rather than a cold call to this company you’re interested in,” she says.

And Tell Them What You’re Looking For

Honing a short pitch is also important. “The more you’re able to tell people in a logical, concise
way what you’ve done and what you’re looking for, the more they’ll be able to keep their ears
open for you,” advises Lindsay. “It’s helpful to use words like, ‘I really enjoy this,’ or ‘I’m really
excited about that,’ “ she notes.

When Derek Scheips lost his job running a creative-writing program at a Midwest university, he
moved to New York and sought free-lance journalism work while looking for corporate opportuni-
ties. “I figured out how to present myself in the least complicated way,” he says. “I de-empha-
sized the teaching I did at the university and emphasized the work involved in running a program.
And I said I wanted to use the same skills I’d been using – research and writing – in a different
setting” 

Eventually, a friend of his brother’s mentioned in passing that his advertising firm needed copy-
writers and his brother passed that contact along to him. “I’d recently written an article about one
of their major clients, so I could make the case that I understood business and knew their cus-
tomer,” said Scheips, who’s been at the ad agency Wunderman (now part of WPP Group PLC) in
New York for five years. “Still, I don’t think they would have let me make that case for myself if I
hadn’t come in through someone there.”
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Get a Boost to the Top of the Pile

If asking others for referral help makes you skittish, keep in mind there might be something in it
for them as well. Employers are increasingly using employee-referral programs, which give
employees cash bonuses and prizes like Palm Pilots for recommending successful job candidates.
At SRA, where 40 percent of newcomers are referrals, employees receive $1,000 each time the
company hires someone they bring in. 

“Candidates should ask friends and family, ‘Does your company have an employee-referral pro-
gram? Could you pass my resume along?’“ says Kerri Koss Morehart, director of talent acquisi-
tions and development at SRA. “If you’re hired, they might get a great bonus,” she notes, and
won’t mind helping you out.

At PriceWaterhouseCoopers, referred resumes “go to the top of the pile,” says Mark Friedman,
director of experienced recruiting. At SRA, the human-resources department prints referred
resumes on blue paper (and all the others on white), so they stand out for the hiring manager.

Help Your Inside Contact Help You

“People working at a company don’t always have time to keep up with the job postings,” notes
Jeanie Tooker, vice president for human resources at SRI International, a not-for-profit research
firm in Menlo Park, Calif. She suggests job seekers regularly check online job postings at compa-
nies where they know people. Then they can get in touch with their contact to ask them about a
specific job they know is open.

Use the Alumni Connection

If you know someone who used to work at a company you’d be interested in, don’t assume it’s
too late for them to help. Many companies, particularly professional-services firms, regularly call
on alumni to help find people. Alumni, as well as employees, “know the company well and know
who will be a good fit,” says Cem Sertoglu, chief executive officer of SelectMinds, a company
that manages online alumni networks for corporations.

One SelectMinds client, Ernst & Young, recently launched a candidate-referral program. If alumni
refer candidates hired by Ernst & Young, the firm makes a $1,000 donation in their name to the
college or school of their choice. “It’s too soon to say how many people have been hired this way,
but we’re getting a lot of referrals,” says Madge Nimocks, director of the firm’s Americas Alumni
program. And she notes, “We use the alumni network to point out stories on our Web site or to
talk about changes at the firm.”

Make Yourself Worth Endorsing

Scheips says that anytime his boss mentions he’s looking for new people, “inevitably within a few
days I’ll run into someone who says they’re looking or their spouse or roommate is looking for
this kind of job.” He always invites them to send him their resumes. “I don’t make promises, but
I’m happy to pass it along,” he says.

Still, he’s often amazed that job seekers don’t follow up, or send a resume not tailored to the par-
ticular job or firm. “It’s hard for me to tell my boss, ‘This person would be great,’ if the resume
doesn’t reflect it,” he says. So “if you meet someone who says, ‘Send me your resume,’ do it the
next day, and first thing in the morning,” advises Lindsay at DBM. That makes you appear enthu-
siastic and on top of your game.

Friedman says people often miss opportunities at PWC by not being assertive enough. “People
will send their resume in a cursory way,” he says. “They shoot it over by e-mail and say, ‘Here it
is.’ They don’t follow up to ask whom it was sent to or to ask about meeting more people at the
firm, which would show they want to learn more about us.”

© Eileen P. Gunn, www.careerjournal.com
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Take Action!

Firms I’m Interested In:

____________________________ __________________________

____________________________ __________________________

____________________________ __________________________

____________________________ __________________________

____________________________ __________________________

Contacts Made:

____________________________ __________________________
firm contact name

____________________________ __________________________
firm contact name

____________________________ __________________________
firm contact name

____________________________ __________________________
firm contact name

____________________________ __________________________
firm contact name

Resumes Sent:

____________________________ __________________________
firm date sent

____________________________ __________________________
firm date sent

____________________________ __________________________
firm date sent

____________________________ __________________________
firm date sent

Interviews Scheduled:

____________________________ __________________________
firm interview date

____________________________ __________________________
firm interview date

____________________________ __________________________
firm interview date
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Northeastern University

GGrraadduuaattee SScchhooooll ooff
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412 Dodge Hall

360 Huntington Avenue

Boston, Massachusetts

(617) 373-3244

gspa@neu.edu

www.cba.neu.edu/grad
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aanndd rreevviissee ccoouurrsseess ttoo eennssuurree tthhaatt tthheeyy 
aarree ccuurrrreenntt,, rreelleevvaanntt aanndd pprraaccttiiccaall..

•CCoorrppoorraattee pprreesseennccee –– BBooaarrdd ooff 
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•SSttrroonngg aalluummnnii nneettwwoorrkk

MS in Accounting/MBA

•For non-accounting majors 

interested in a career in accounting

•Two degrees in 15 months

•Three-month paid internship 

•Virtually 100% job placement

•Meets CPA exam requirement

•Strong alumni network

MS in Accounting

•For accounting majors

•Full-time option allows completion 

over 2 summers – part time available

•Meets CPA licensure requirement  

•Enhance accounting skills             

while developing an understanding of 

business management

•Each course earns CPE credits

MS in Taxation

•For tax professionals who need to 

stay current with industry trends

•Earn degree in as little as 24 months

•Flexible part-time course schedule

•GMAT waiver for CPAs, CFP®s, or 

Enrolled Agents

•Each course earns CPE credits



The Certified Public Accountant (CPA)
credential carries enormous weight
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Accounting students,
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• Accredited accounting programs

• A free student newsletter

• Student membership

• Job opportunities

• Resume database

• Scholarships

• Internships
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